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FREE HICH!

What can we do?

Get involved!

FIRE

POLITICS
ART

Join the facebook group and keep checking the website (freehichamyezza.wordpress.com) for .

updates on Hich’s situation.

s T Ry
e,

Email staffandstudents@gmail.com for more information MAY/JUNE

2008

Donate to Hich’s legal fund

Please try and raise money amongst your friends, and make a bank transfer of any amount to the
campaign fund. So far we have received donations ranging from £2.00 to £2,000. Every donation
makes a difference to the campaign.

FREE HICH!

Covering Hich’s legal costs is essential and will enable his solicitors to take the case to the highest
level if necessary.

Sort code: 400205. Account no: 81474715.

FREE
IBAN number: gb44midl40020581474715. International swift code: midligb2140c Suggested donation
Contact the fundraising officer Camille (camille.herreman@gma‘il.com) to ask about any related ol £2.50
. . Fudiw All proceeds to the
information. Please make her aware of your contribution.

Free Hich campaign

.......

Write to your MP and the Home Office

We must maintain political pressure on the Home Office, which can be done directly, via letters ;
to the Home Office, or through your MP. Local MPs Alan Simpson and Nick Palmer are already
campaigning on Hich’s behalf.

Send a message of support to Hich by Hich Yezza

Please consider faxing or writing in your messages of support to Hich. Check on the website be-
fore you send a message, as Hich has been moved from centre to centre every couple of days.

Cuba - what next?

Starbucks
- victim or
villain?

Hich says: “Messages of support have been truly humbling and have sustained me through this Que stions
difficult and harrowing time. Keep them coming!” What we can learn on

| anarchism
Fax: 01304 246401 from Black Power

Send postcards to:
Dover Immigration Removal Centre
The Citadel
Western Heights
Dover

Kent
CT17 9DR magazine of the nottingham student peace movement www.ceasefiremagazine.co.uk

Change on campus
apathy and activism
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Lette I'S. The anti-Starbucks bandwagon?

We know Starbucks is out to get money, argues John, and there’s no great
conspiracy. The anti-Starbucks campaign is well-meaning but ill-founded.
Not so, replies Camille, as long as we stick to the principle of fairtrade.

To the anti-Starbucks campaign:

Everyone and his squirrel is signing
one petition or other against the star-
bucks incursion on campus. It seems
such a one-sided clear-cut issue that
one is made to stop in his tracks and
think: is it really?

Starbucks is a company. Making
money is not a hidden agenda - it’s
the very reason it’'s operating - so
why hold that against it?

The University is a business - or at
least the catering side of it is - so why
should it not run according to busi-
ness rules? The highest bidder and
so on?

And in the end, what's the real beef
here? The price hike? Well, it’s bet-
ter (and bigger) coffee that’s being
served, so is it that amazing that it
costs a bit more?

We are forced to conclude that the
anti-Starbucks action on campus a
well-meaning but ultimately ill-
founded and ambiguous knee jerk
reaction against the corporatism of
modern life.

John Borison

Dear John,

Creamy cappuccinos freshly served
at Nottingham's central library
provide a welcome break from work.
Of a higher quality than previous
filter coffees, Starbucks heightens the
affluent, global status of the univer-
sity and provides a familiar brand to
those missing the high street within
this campus bubble. Surely then, the
loss of fairtrade in Hallward should
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be a small fish in the university’s fry?

Making money is certainly not a hid-
den agenda, but self-proclamation by
Starbucks of itself as “an ethical com-
pany” is certainly devious, and fair-
trade should be first priority in the
campaign’s rallying call. To center
on price increases is to lose focus of
the main problem with Nottingham
Hospitality’s new acquisition.

Excluding students from executive
decisions is another point of conten-
tion and does encourage people to
rally round, enthusiastic at the idea
of protesting for democracy. But the
absence of student consultation, and
an undemocratic arrival to campus,
should still not be the main focus of
the campaign.

The topic that must be at the fore-
front of debate, criticism and protest
is that of the loss of fairtrade. Star-
buck’s annual shareholder report
notes that 6% of their coffee beans
have fairtrade status. A Hallward

demonstration is for the attention

of university officials, not Starbucks
CEOs, and what must be an im-
portant result of this campaign is
developing the idea of choice within
the student population.This idea of
choice has been eloquently illustrated
though the 40p tea and coffee served
outside by volunteers these last few
weeks but this is of course not a sus-
tainable course of action.

Whilst the continuing corporatisa-
tion of Nottingham University is a
travesty, and any protest against it a
welcome ripple in the seas of invest-
ment, what the starbucks campaign
needs now is an aim focused on a
certain issue- one which cannot be
waived away along with other, per-
ceived utopic, student ideals.

And so one returns to fair trade, a
social responsibility that many men,
squirrels and conglomerates are try-
ing to bandwagon. (For the image of
course) This is an issue that Notting-
ham University may be swayed on- a
swish socially responsible status

to go with their snazzy new light
fixtures.

Having effectively back-tracked on
fair trade policy agreements made
with the stude nt’s union is a plat-
form of hypocrisy upon which activ-
ists may dance.

By teaching more students of the
worth of fair trade and how easy it
is to make a choice not just at hall-
ward but maybe in sainsbury’s too,
we might just find that the campaign
makes larger waves than we had
anticipated.

Camille Herreman

May /June 2008
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About Ceasefire

Ceasefire is an independent
publication created in 2003,
concerned with producing
high-quality journalism, review
and political analysis. We cover
a wide range of topics - from
Arthouse to Zizek.

We aim to provide intelligent
and thought-provoking discus-
sion and analysis on politics, art
and activism. We are motivated
by a belief in the free exchange
of radical and ground-breaking
ideas.

We are completely self-sus-
tained and rely on our readers
to cover our printing costs.

DISCLAIMER: We provide a forum
for a range of views. Opinions
expressed in this magazine are not
necessarily shared by the publica-

tion or its editors.

About NSPM

NSPM aims to increase the
awareness of Nottingham
students on issues of peace and
conflict, and social justice, and
to provide a space for Notting-
ham students to discuss issues
of peace and conflict, and social
justice.

Editorial

Hicham Yezza

This is the Hicham’s last editorial before he was arrested on May

14. He has been in detention ever since (as of June 4 2008)

Do you believe in free speech? Do you believe in open
debate? Do you believe in in-depth analysis and no-non-
sense opinions? If your answer to all these questions is to
the affirmative then Ceasefire Magazine needs you.

This is our fifth year and we believe the need for a radical
forum of opinions and ideas is more acute and more press-
ing than ever. The fourth estate has always maintained

an uneasy relationship with the powers of the day, but

it’s virtually impossible to be a truly independent journal
these days when faced with the daunting pressures that
afflict the press as a matter of course: financial strains,
institutional pressures, censorship (including self-censor-
ship) - all the way to the most overt kind of bullying.

But publish we must. “Speak truth to power” we shall.
We believe in the power of ideas and we would like you,
dear readers, to join us in our quest for a more sustain-
able, better-run world. Idealism is dismissed as an irrel-
evant luxury in a world dominated by cynicism and real-
politik - well idealism might be redundant, but idealists
certainly not. From Martin Luther King to Mandela, it’s
the very people who think the unthinkable that make the
impossible ... possible.

So join our team: write, design, report, and create for us.
Subscribe to our magazine and help us make it a powerful
beacon of free thought. Do it all, and do it now.

We’ll be waiting.

Peace, etc.
Hicham

Tete-a-tetes

Qooooh ooooh... I've got another  Can I PLEASE go home
onell what 's round and blue and Mr President?2??
makes noises at night 2?2l

Hich - 2008
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